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BARRIERS FOR SCHOOL DISTRICT EMPLOYEES 
 

• Breaking through mindset of teachers to explore and expand all options 
• Self Assessment: Re-Careering and identification of transferable skills 
• How to explore the Labor Market and potential careers 
• Continued networking for teachers 
• Having sufficient coping strategies in place 
• Use of Social Media and web tools for job search 

 
SUGGESTIONS TO ASSIST SCHOOL DISTRICT EMPLOYEES 

 
• Promote social networking web 2.0 tools 
• Promote Entrepreneurship 
• Establish networking groups 
• Identify and explore transferable skills to re-career 
• Provide list of websites geared toward assisting teachers in their job search 
• Explore technology skills that every educator should know. 
• Begin working with school districts before the layoffs. 
• Create survey to assess current needs, use of services. 
• Utilize My Skills, My Future to explore potential career paths 
•  Provide ongoing support 

 
NEAR TERM: ACTION STEPS 

 
• We have developed a list of customers that we will call into the Patchogue, Hicksville and 

Hempstead Centers.  Due to the large number of affected workers in the region, we have 
prioritized them: 

 
o We have searched REOS for customers O*Net coded as teachers: 

 Elementary Teachers 
 Middle School Teachers 
 Secondary Teacher 

o Reasoning: customers in support occupations (clerical, custodial, food service, drivers, 
etc.) have skills that are used in a number of industries 

o Teachers will probably need more counseling to identify transferrable skills and make 
the transition to other careers. 

 
• We are working with a REOS scheduling staff person in each center.  Since these workshops are 

being provided as part of the customers’ service plan, they will send an appointment letter.  The 
large number of impacted workers in the region makes phoning customers too difficult. 

 
• The Rapid Response Counselors already have prepared a workshop: Job Search Planning for 

Schools Employees. 
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• There will be two (2) Rapid Response staff present at the time of the workshop.  They will 
perform Initial Assessments on those customers that require them (if their previous enrollments 
have expired; or they have been scheduled for Reemployment Service Orientations in the very 
near future. 

 
• At the workshop the Rapid Response employment counselor will poll for interest in a 

Networking/Job Club for Teachers, to be facilitated by Rapid Response staff.  They will collect 
contact information so as to inform these customers as soon we evaluate the results and 
schedule initial meetings. 

 
• Rapid Response staff will review with the customers the list of workshops available at that One 

Stop and make recommendations as to which may best fit their unique needs. 
 

• We are providing a copy of the booklet targeted to the needs of these customers to each One 
Stop counselor on Long Island. 
 

LONG TERM 
 

• One of following workshops will be presented at each of the first few Teachers’ Networking 
Clubs: 
 

o How to Survive A Job Loss (previously developed by One Stop counselors) 
o Introduction to the Job  Bank (since it introduces the concept of Transferable Skills) 
o Personal Branding for Teachers (newly developed by Rapid Response counselor) 

 
• Going forward, counselors will assess other appropriate activities to help attendees at Club 

meetings 
 

 
Frederick Danks, SLSR 
Rapid Response Coordinator, Long Island Region 
303 W. Old Country Rd. 
Hicksville, NY 11801 
516-934-8560 
Frederick.Danks@labor.ny.gov  
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What is a 

• How you are represented as an educator? Technology, 
counseling, planning, demonstrations. What does yourcounseling, planning, demonstrations.  What does your 
“brand” stand for?

• Promotion of yourself online through your network and 
fi ldfield

• Worth, presence and experience in your field
• One’s forte• One s forte 
• Advertising + Exposure + Networking = YOUR BRAND
• Your Brand and its Return On Investment (ROI) ( )



What Is Your 

Statement

• Who are you professionally?
Wh t d t hi t ?• What does teaching mean to you?

• What makes you stand out?
• How did you get to where you are and 

why regarding your skill development?



How Does Your

Represent You

• You become your Brand and decide how it represents and 
defines you?y

• What are the selling/positive points about you? 

• What’s your message to employers?

• Make your message positive people talk about negative with 
people experiences

• Ho do o transfer o r skills to a ne gro p/ind str ?• How do you transfer your skills to a new group/industry?



How Does Your

Represent You (Cont) 

Designer/Creator/
Communicating g

ColorColor 
Coordinator/Artistic/
Mobile 

Communication/
Internet/
Information



Communicating YourCommunicating Your 

Networking  Social Media 

“What groups are you looking to influence they become your target“What groups are you looking to influence, they become your target 
audience.” 

“Successful brands establish an emotional bond that is stronger  than merely 
the practical.  Successful brands touch people’s emotions and tap into 
h d l ”their deepest values.”

“How do you add value to your brand?” Jerry S. Wilson, Ira Blumenthal author 
of Managing Brand You, Seven Steps To Creating Your Most Successful Self



Implementing YourImplementing Your

• “5 Essential factors that ensure the highest level of implementation.
1. Clear Objectives have been established
2. You have accepted responsibility for implementation
3. Expectations are in place and well understood by those who are accountable
4. Performance is monitored regularly
5 Your strategy is flexible enough to accommodate adjustments during5. Your strategy is flexible enough to accommodate adjustments during 

implementation” 
You must bring your brand to life and make it definitive discussing who you are 

and what you have accomplished as a professional. “ Relay this message on 
an interviewan interview.     

Jerry S. Wilson, Ira Blumenthal author of Managing Brand You, Seven Steps To 
Creating Your Most Successful Self



What is your  

• You are a: Professionally you are branded:

• Teacher  Lesson Planner, Instructor, Testing

• Counselor Intuitive, Development, Guidance   

• Trainer   Presenter, Focus, Speaker 

• Manager  Evaluating, Direction, Operations  g g, , p

• Speaker Vision, Topic Orientated, Analyze   

• Consultant   Advising, Objective, Decisions        

• Technology Internet Media Technical• Technology  Internet, Media, Technical    

• Human Resources Professional  Recruiting, Labor Initiatives,        
Compliance



What is yourWhat is your 

• School Teacher

• Adult Education Teacher

• College Professor

• Trainer

• Learning Center Teacher/Coordinator/Director/Owner

• Human Resources Generalist/Recruiter

• Grant Writer/Alumni Representative• Grant Writer/Alumni Representative  



What yourWhat your 

•• Guidance CounselorGuidance Counselor

• Counselor (outside of a school)
Can be• Counselor (outside of a school)

• Career Counselor 

• Employment Counselor

• CASAC (Certified Alcohol and Substance Abuse Counselor)

• Mental Health Counselor (Additional Degree)

• Private Practice• Private Practice



Identifying 
youry

Who are you as a professional?

Professional achievements?

Level of internet exposure

Network



What is yourWhat is your 

Personality?

• “Brand Personality is the set of traits that characterize a brand and 
bring it to life This personification of a manufactured item or abring it to life. This personification of a manufactured item or a 
service is similar to the personalities of celebrities or other public 
figures who have a certain way about themselves that makes them 
seem special A car can be called “reliable ” “trustworthy”seem special. A car can be called reliable,  trustworthy,  
“beautiful” and “fun”; so can people.” 

• Jerry S. Wilson, Ira Blumenthal author of Managing Brand You, 
Seven Steps To Creating Your Most Successful SelfSeven Steps To Creating Your Most Successful Self



A successful

• “If you want to build a successful brand, you have to look for 
opportunities to create new categories by branching out of 
existing categories.  And then you have to become the first 
brand in this emerging new category.”

Al & Laura Ries Author of The Origin of Brands Discover theAl & Laura Ries, Author of The Origin of Brands, Discover the 
Natural Laws of Product Innovation and Business Survival. 



What is a

• A brand is not just a logo, ad campaign, spokesperson or slogan. Rather a 
brand is a product of the millions of experiences a person creates with 
employees, vendors, reporters, communities, and customers—and the 
emotional feelings these groups develop as a result of their experiencesemotional feelings these groups develop as a result of their experiences. 

• A brand is the sum of all the characteristics that make your offering unique: 
• Reputation 
• Customer Service 

A P i• A Promise 
• Price 
• Feeling 
• Attitude 

L• Logo 
• Product Line 

Al & Laura Ries, Author of The Origin of Brands, 
Discover the Natural Laws of Product Innovation andDiscover the Natural Laws of Product Innovation and 
Business Survival.



How to 
contribute to 
youryour

• “Regardless of your place in society, your 
independent life has entered the time when yourindependent life has entered the time when your 
personal brand develops significantly and you begin 
to make a name for yourself that will likely be 
attached to what your personal brand stands for.” 

Jerry S. Wilson, Ira Blumenthal author of Managing 
Brand You, Seven Steps To Creating Your Most 
Successful Self  



Development 
of yourof your

• Use your experiences, positive or negative, to 
craft new ways to reposition yourself and yourcraft new ways to reposition yourself and your 
personal brand for future success, satisfaction 
and achievement.  

Jerry S. Wilson, Ira Blumenthal author of 
Managing Brand You, Seven Steps To Creating 
Your Most Successful Self  



Former Teachers  
Trainers and CreatorsTrainers and Creators

At age 70

Michelangelo 
At age 65 Harlan 
Sanders created g

began work on 
St. Peter’s 

Basilica

Sanders created 
Kentucky Fried 
Chicken (KFC)

At age 79 

kliAt age 82 Ben Franklin 
named Chief 

Executive Officer 
of the State of 
Pennsylvania

At age 82 
Goethe wrote 

“Faust” Jerry S. Wilson, Ira 
Blumenthal author of 
Managing Brand You, g g
Seven Steps To Creating 
Your Most Successful Self  



• “How well do you adapt?  Failure to adapt can 
bring a major limiting factor to a healthybring a major limiting factor to a healthy 
BRAND you.” 

J S Wil I Bl h l h fJerry S. Wilson, Ira Blumenthal author of 
Managing Brand You, Seven Steps To Creating 
Y M S f l S lfYour Most Successful Self  



What is your

statement 
or pitch

• What have you accomplished as a professional?  Use 

or pitch

“Brand” language that is industry specific

• What are the highlights in your industry that relate to 
?you?

• “Brand” yourself to the statement or pitch. 



Define your

• People want to fit in/contribute to their “Brand” 
identityidentity  

• Your Brand = What people are thinking & saying 
about youabout you

• You can test what your “Brand” is or could be @ 
www.nyjobzone.org Create a free account - Career yj g
Interests - Start Interest Profiler



Recommended
Next Steps to Enhance YourNext Steps to Enhance Your

• “LAST SLIDE:”
• Personal Branding
• Social Media  
• LinkedIn for Beginners
• Transferable Skills 

Eff i b i lid h• Effective websites: www.slideshare.net
• Hopkins, John D. Citing Internet Sources. Version 6.5, 15 March 2011. TRENPK6 

Academic Citation and Documentation Course, Department of Translation Studies, 
University of Tampere FinlandUniversity of Tampere, Finland.



Planning Your Job Search for 
School District Employees 

NYS Department of Labor 
Long Island Rapid Response 

Planning Your Job Search for 
School District Employees



Getting Started 
• Have a clear employment goal. 
• Pick and choose your targets. 
• Make a schedule. 
• Be assertive and proactive. 
• Professional resume, email and voicemail 
message. 
• Looking for work is work. 
• Skills, experience, and accomplishments. 
• BE PERSISTENT AND STAY POSITIVE! 

Getting Started 
Have a clear employment goal. 
Pick and choose your targets. 

Be assertive and proactive. 
Professional resume, email and voicemail 

Looking for work is work. 
Skills, experience, and accomplishments. 
BE PERSISTENT AND STAY POSITIVE!





Choose first 
search result









Where Should I Look? 
• Your network 
• Social Media(i.e. LinkedIn, Twitter) 
• Job boards (i.e. Laborny.jobs, 
Indeed.com) 
• Newspapers 
• Local One­Stop Career Center 
• Trade, Professional Associations 
• Job Fairs/ Recruitments 

Where Should I Look? 

Social Media(i.e. LinkedIn, Twitter) 
Job boards (i.e. Laborny.jobs, 

Stop Career Center 
Trade, Professional Associations 
Job Fairs/ Recruitments



Resume’s and Cover Letters 
• Easy to read. 
• Targeted resume and cover letter. 
• Electronic and hard copies of resume. 
• Perfectly typed­ spelling, grammar, and 
layout. 
• Research company prior to sending letter. 

Resume’s and Cover Letters 

Targeted resume and cover letter. 
Electronic and hard copies of resume. 

spelling, grammar, and 

Research company prior to sending letter.



Networking 
•What is Networking? 
•Who should you network with? 
•Why network? 

•Business Cards 
(Vistaprint.com) 
•Join groups. 
•Attend networking events. 

Who should you network with? 

Business Cards 
(Vistaprint.com) 
Join groups. 
Attend networking events.



Cold Calling 

• What is Cold Calling? 
• Compile a list of companies. 
• Obtain contact info for company. 
• Contact companies and gather names of hiring 
managers. 
• Write a letter and/ or call hiring manager. 

Compile a list of companies. 
Obtain contact info for company. 
Contact companies and gather names of hiring 

Write a letter and/ or call hiring manager.









Can search LI schools. 
Including pubic, private, and 
colleges.







Follow Up 

• Who should you follow up with? 
• When should you follow up? 
• How should you follow up? 

Who should you follow up with? 
When should you follow up? 
How should you follow up?



www.laborny.jobs 

http://www.labor.ny.gov/agencyinfo/jobbank.shtm 

www.laborny.jobs 

http://www.labor.ny.gov/agencyinfo/jobbank.shtm

http://www.laborny.jobs/
http://www.labor.ny.gov/agencyinfo/jobbank.shtm


Create free 
account 

Links to DOL 
pages



Search 

Set up free 
account





Social Media

/
http://upload.wikimedia.org/wikipedia/en/2/20/MySpace_logo.svg


Why Should You Be Using Social 
Media in your Job Search? 
• 77% of recruiters are using social media websites 
to find potential candidates. (CareerBuilder) 

• Major companies use LinkedIn to recruit 
candidates. 

• The opportunity to “connect” with people you 
may never have “connected” with in person. 

• It allows you to demonstrates that you are tech 
savvy. 

• The ability to conduct “Real Time” job searches. 

Why Should You Be Using Social 
Media in your Job Search? 
77% of recruiters are using social media websites 
to find potential candidates. (CareerBuilder) 
Major companies use LinkedIn to recruit 

The opportunity to “connect” with people you 
may never have “connected” with in person. 
It allows you to demonstrates that you are tech 

The ability to conduct “Real Time” job searches.



http://socialnomics.net/ 

http://www.youtube.com/watch?v=lFZ0z5Fm http://www.youtube.com/watch?v=lFZ0z5Fm­Ng

http://socialnomics.net/
http://www.youtube.com/watch?v=lFZ0z5Fm-Ng


The NYS Department of Labor is Connected 

Links to social Links to social 
Media sites Media sites 

On homepage On homepage 
Labor.ny.gov Labor.ny.gov 

The NYS Department of Labor is Connected



The U.S. Department of Education is Connected The U.S. Department of Education is Connected 

Links to social media 
sites on homepage 
www.ed.gov

http://www.ed.gov/


The NYC Department of Education is Connected 

Can search careers in 
NYC schools 

The NYC Department of Education is Connected 

Links to social 
media sites on 
homepage 
Schools.nyc.gov 

Can search careers in



LinkedIn LinkedIn



http://www.animatedexplanations.com/

http://www.animatedexplanations.com/








Career Exploration and Search Tools 
•  NYS Job Bank www.laborny.jobs 
•  Vet Central www.jobcentral.com/vetcentral 
•  NYS Department of Labor www.labor.ny.gov 
•  Career OneStop America’s Career Infonet 
•  My Skills My Future www.myskillsmyfuture.org 
•  Job Zone www.jobzone.org 
•  O*NET Online www.online.onetcenter.org 
•  Occupational Outlook Handbook www.bls.gov/oco 
•  Educational Opportunities for Unemployed 
•  NYS Department of Civil Service www.cs.state.ny.us 
•  Federal Government Official Jobs Site 
•  My Benefits www.mybenefits.ny.gov 
•  Resume Tutorial www.careerinfonet.org/resume 

Career Exploration and Search Tools 

www.jobcentral.com/vetcentral 
www.labor.ny.gov 

Infonet www.acinet.org 
www.myskillsmyfuture.org 

www.online.onetcenter.org 
www.bls.gov/oco 

Educational Opportunities for Unemployed www.opportunity.gov 
www.cs.state.ny.us 

Federal Government Official Jobs Site www.usajobs.gov 

www.careerinfonet.org/resume

http://www.laborny.jobs/
http://www.jobcentral.com/vetcentral
http://www.labor.ny.gov/
http://www.acinet.org/
http://www.myskillsmyfuture.org/
http://www.jobzone.org/
http://www.online.onetcenter.org/
http://www.bls.gov/oco
http://www.opportunity.gov/
http://www.cs.state.ny.us/
http://www.usajobs.gov/
http://www.mybenefits.ny.gov/
http://www.careerinfonet.org/resume


Resources 
• www.twitter.com 
• www.twitjobsearch.com 
• www.tweetmyjobs.com 
• www.linkedin.com 
• www.linkedin.com/jobs 
• www.facebook.com 
• www.youtube.com 
• www.labor.ny.gov 
• http://socialnomics.net/ 
• www.wikipedia.org 
• www.about.com 
• www.quintcareers.com 
• www.animatedexplanations.com 

http://socialnomics.net/ 

www.animatedexplanations.com

http://www.twitter.com/
http://www.twitjobsearch.com/
http://www.tweetmyjobs.com/
http://www.linkedin.com/
http://www.linkedin.com/jobs
http://www.facebook.com/
http://www.youtube.com/
http://www.labor.ny.gov/
http://socialnomics.net/
http://www.wikipedia.org/
http://www.about.com/
http://www.quintcareers.com/
http://www.animatedexplanations.com/


Questions & Answers 

Persistent Work Triumphs! 

* Remember looking for work is WORK. 

To find a career center near you go to 
www.servicelocator.org Or call (877) 872 

Questions & Answers 

* Remember looking for work is WORK. 

To find a career center near you go to 
Or call (877) 872­5627.

http://www.servicelocator.org/
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